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WHO AM 1?

» Monfina Young Portis

» @MontinaPortis

» Montina@CIAMediaGroup.com
» 678-435-9373
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The Lawyer’s Authority Revenue Roadmap

SYMPTOMS ‘ ‘ KEYS TO SUCCESS
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@) Scale autharity and influence by cistributing
%/ content using multiple traffic sources.

et
Relationships «
‘andis anicon in-

Exhausted
Getting some results but working too hard

Attracting the right clients, referrals are consistent
and systems are in place  the firm is finally ready to grow.

Automate systems and marketing
& focus on educational, authcritative
thought leadership content.

Frustrated - ) Build relationships and identify

Not attracting the right clients v ‘ best referral partners.

Overwhelmed, work is inconsistent and
‘bad clients’ can't be turned away.

Confused Identify the educational
Relying on Word of Mouth l/:»gaps in the market and
\¥_/craft your HERO story.

Inconsistent and disappointing |
stress and too many ‘bad clients®
the office.
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#1 - WEBSITE

SGR Congratulates

SGR Partners Kathy Zickert, Leah Ward Sears, and
Dana Bradford Named The Best Lawyers in
America®© 2019 “Lawyer of the Year”

www.CIA MediaGroup.com



SGR Congratulates

SGR Attorneys Named to 2019 Georgia Super
Lawyers List

www.CIA MediaGroup.com



www.CIA MediaGroup.com

Smith, Gambrell & Russell Kicks Off Leasing at 1105
West Peachtree with 102,320-Square-Foot Atlanta

Headgquarters Relocation Lease

SGR Announces




SGR Congratulates

Chambers HNW Guide 2018 Recognizes SGR
Attorney Jonathan Russell Among Best in the World

www.CIA MediaGroup.com



Events

View all Events

Feb 25, 2019
12:00 AM - 12:00 AM

The Commercial Division: Past, Present and

Future

read more

Upcoming

Feb 26, 2019
12:00 AM - 12:00 AM

Maynard Movie Screening

read more

Feb 28, 2019
12:00 AM - 12:00 AM

Steve O’Day Speaks on the Solar Panel
Discussion at Southface

read more

Previous

Jan 18, 2019

Turner Environmental Law Clinic 20th

Anniversary Conference

Jan 23, 2019

World Affairs Council of Atlanta: “Tropical
Trump? What’s Next for Brazil Under

Bolsonaro”

Feb 12, 2019

GA Bar Launches Construction Law Section
Hosted at SGR

www.CIA MediaGroup.com



NAME

EMAIL

EDUCATION

BAR
MEMBERSHIPS

Robert D. Ingram, Partner
ringram@mijs.com

Kennesaw College, BSEmory University School of Law, JD
State of GeorgiaState of Tennessee

Insurance DefenseWorkers' CompensationBusiness and

PRACTICE AREAS

Intellectual Property DisputesProbate Litigation

obert is a fourth generation Cobb Countian who has
ccessfully tried numerous cases to verdict in State and

deral Courts on a broad range of commercial and insurance
fense litigation matters. He has also tried many cases before

arpitration panels and workers compensation administrative law judges.

Robert has also defended a wide array of class actions representing insurers,

www.CIA MediaGroup.com

MIJS

MOORE ING ;\u JOHNS

Practice Areas

* Imsurance Dedense
» Workers' Compensation
* Business and

Intellectual Property Disputes

» Probate
« Litigation

Education

» Kemesiw College 8BS
» Emory University School of Law

Bar Admissions

* State of Georga
» State of Temesses

Robert D. Ingram
Partner

Emerson Owerlook
326 Roswell Street
Sume 100

Manema. GA 30060
P 770.429. 1499
Fx:7704298631
cingramilimis. com
wrm st cam

Robertis a fourth generation Cobb Countian who has successfully tried
numerous cases to verdict in State and Federal Courts on a bread range
of commercial and insurance defense litigation matters. He has also tried
many cases before AAA arbitration panels and workers compensation
administrative law judges.

Robert has also defended a wide array of class actions representing
insurers, contractors. and manufacturers and has successfully
represented many of the firm’s dients in business and intellectual
property disputes and probate Mtigation. He received his undergraduate
degree from Kennessw College with honors and his lw degree from
Emory University School of Law. He is a member of the Bar in both
Georga andTennessee.

Bar Activivies:

President, State Bar of Georgia 2005-06 President
Cobb Bar Association, 1998-99

State Bar Board of Governors, 1993-07

State Bar Bxecutive Committee, 1999-07

Cobb County Bar, Board of Trustees, 1993-04

Chaired and served on numerous State Bar Committees including:

Bench and Bar, Chair, 1997-04

Lawyer Assistance Program, Chair

Foundation of Freedom Commission, Chair

General Counsel Overview Committee

Chief Justice’s Commission on Professionalism, 2003-05

c on Continuing Lawyer Comp 2004- 12, Chair
2010-11

Communications Committee, Co-Chair. 2009-13




MITJS

MOORE INGRAM JOHNSON & STEELE

Practice Areas

* Licigazion

* Insurance Defense

» Waorkers' Compensation

» Civil & Commercul Litigation

Education

» Georgia Southern Universicy,
BBA, cum lude, 1999

= ‘Wake Forest University School
of Law, | D. 2002

Bar Admissions

= State of Georgia
* State of Tennessee

Shane Mayes

Partner

Emerson Querlock
326 Roswel Sueet
Sulte 100

Mariema. GA 30060
Ph:770-429-1499
Fi 770-429-8631
Shane@mije.cem
e mijs.com

Shane Mayes Is a trial amomey in the Liogatier Department of Moore
Irgram Johnson & Steele. Shane originally joined the firm in 2002
becoming a parmer in 2009.1n 2012, Shane accepted a posidon as an
Agsistant United States Attorrey with the United States Department of
Justice. After serving three years as a federal prasecutor, Shane returned
1o the firm in 2015,

Shane has a wide range of experience litgating in State and Federal
courts.As a civil litigator, Shane has successfully handled cases involving
busiress and empleyment disputes. premises and products

liability, insurance, civil liability scemming from criminal acts, and
gavernment investigations. During his terure as a federal prosecutar,
Shane worked dosely wich federal agencies 1o steer Investigadons,
prosecutions, and trials relating to federal criminal offenses, induding
white-cellar crimes. fraud, |denticy theft, cyber ¢rimes, civil righes
violgons, drugs, and violent crimes. Share has litigated matters on behalf
of clients ranging from irdividuals to large corporations.

Actively invalved in bar and non-profit or ganizatians, Share has been
recognized professionally on multiple occasions aver the course of hs
carzer, including being named as a“Rising Szar™ by Super Lawyers
Magazine | Atlanta Magazine and being listed in 20 Rising Stars Under
40" by Cobb Life Magazine.

MI]JS

MOORE INGRAM JOHNSON & ST E
) Robert D. Ingram
Practice Areas Partner

» Insurance Defense
» Workers' Compensation
* Business and
Intellecruat Property Disputes
» Probate
* Litigation

Education

» Kemeaw College,BS
» Emory University School of Law

Bar Admissions

* State of Georga
» State of Temesses

www.CIA MediaGroup.com

Emerson Owerlook
326 Roswel Street
Surte 100
Marem. GA 30060
P 770.429. 1499
Fx: 7704298631
Angramim. com
wwew.ys.cam

Robertis a fourth generation Cobb Countian who has successfully tried
numerous cases to verdict in State and Federal Courts on a broad range
of commercial and insurance defense litigation matters. He has also tried
many cases before AAA arbitration panels and workers compensation
administrative law judges.

Robert has also defended a wide array of class actions representing
insurers, contractors. and manufscturers and has successiully
represented many of the firm’s dients in business and intellecnual
property disputes and probate Migation. He received his undergraduate
degree from Kennessw College with honors and his baw degree from
Emory University School of Law. He isa member of the Bar in both
Georga andTennessee.

Bar Activiies.

President, State Bar of Georgia 2005-06 President
Cobb Bar Association, 1998-99

State Bar Board of Governors. 1993-07

State Bar Bxecutive Committee, 1999-07

Cobb County Bar, Board of Trustees, 1993-04

Chaired and served on numerous State Bar Committees including.

Bench and Bar, Chair, 1997-04

Lawyer Assistance Program, Chair

Foundation of Freedom Commission, Chair

General Counsel Overview Committee

Chief Justice’s Commission on Professionalism, 2003-05

c on Conts Lawyer C 2004- 12, Chadr
2010-11

* Communications Committee, Co-Chair. 2009-13




Articles
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MOORE INGRAM JOHNSON & STEELE

On June 18, 2018 the US. Tax Court issued an opinion in Rgserve Mechanical Corp. v,

Comm's. The IRS sought to recharacterize as taxable Income the Insurance premiums received
by the taxnaver’s § 501c){15) captive insurance company {not a § 331(b) captive). The Tax
Caurt ultimately found In faver of the 18S holding that the captive was not a valid insurance

company and that the revenue received by the captive was taxable income. Despite the fact
that the Tax Court ruled against the taxpayers, the ruling provides further guidance on what
constitutes a legitimate micro captive and risk pool,

In light of the ruling, the following analysis differentiates the many negative facts upon
which the Tax Court relied in Reserve Meachanical from haw MUS Captive Management (“M1S*)

forms and manages captives:

Domicile

Policies

Self-Insurance Institute of

America, Inc. (SIIA)

CAPTIVE MANAGER
CODE OF CONDUCT

January 2019

www.CIA MediaGroup.com

_ Reserve Mechanical 1 MUs
Similar to Avrahami, the captive was = All captives are domiciled in one of
domiciled offshore in a jurisdiction ten of the most respected US
with minimal regulation. Here the captive jurisdictions with rigid
cagtive was domiciled in Anguilla Insurance regulatory and actuarial
B B _oversight

The captive policies wereg “cookie The captive policies are tallored to
;cunm‘ with the policies not being cover specific risk exposures of each
suited to the actual nzeds of the individual insured and drafted by the
| named insureds, were retroactive to  senlor liability partner of MUS, As
previous years, and were restrictive | such, MUS has written approximately
In nature as they were excess 220 custom policies, Each palicy is
policies. drafted 1o enhance coverage of the
| real and fortuitous risks facing the

| msured. MUS seeks to replace |

commercial coverage with the
underwritten policies, and strives to
prevent any overlap between the
captive and commercial policies
Further, for nearly all captives an

comparable coverages, taking Into
consideration the policy terms and
| exclusions, 1o those purchased from

insurance broker analyres whether |

1 the caotive are oresently available on |

TR
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CULHANE

ME A Dovv’é LAW FIRNS

Big Law for the New Economy”* 2018

CM LAUNCH

Start and Build Your Business

ABOUT US » ‘ OFFICES ‘ ATTORNEYS ‘ PRACTICES ‘ JOINCM NEWS BLOG

About Us

Firm Overview

Our Vision

Awards and Recognitions
Citizenship
Representative Clients

Video Library

Firm Overview

Culhane Meadows is proudly shaking up the legal marketplace by offering exceptional, yet highly-efficient and
cost-effective, client services provided exclusively by partner-level attorneys with substantial experience from
large law firms or in-house legal departments of respected corporations.
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Redney R. McCollock, Partner

WboreIngram Johnson BdSteele

Rodney R. McColloch, Partner

ALL ATTORNEYS

CLICKHERE
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Best 1 awyers
LAWYER
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STEPHEN C. STEELE, ESO.
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Eldon L, Basham, Partaer

Vioore Ingram Johnson & Steele
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#2 - Social Media

www.CIA MediaGroup.com



Back to Linkedin.com @

Account Privacy Ads Communications

How others see your profile

aricl nelwarkc efarmion How others see your LinkedIn activity
| How others see your Linkedin  Profile viewing options Change
activity Choose whether you're visible or viewing in private mode Full profile

How Linkedin uses your data .
Manage active status Change
Job seeking preferences Choose who can see when you are on LinkedIn

Blpcing and hisling Share job changes, education changes, and work Change

anniversaries from profile No

Choose whether your netwark is notified

Notifying connections when you're in the news Change

Choose whether we notify peaple in your netwark that you've been Yes
mentioned in an article or blog post

Mentions or tags by others Change
Choose whether other members can mention or tag you Yes
-, D.?

www.CIA MediaGroup.com



Account

| How others see your profile
and network information

How others see your LinkedIn
activity

How LinkedIn uses your data
Job seeking preferences

Blocking and hiding

Back to Linkedin.com 9

Privacy Ads Communications

VIVVUOC |mupycal <9 W I I'IUHSGU HITHGHIVTGIO VIA OTQI W1l
engines ar permitted services
Who can see your email address Change
Choose who can see your email address on your profile
Who can see your connections Change
Choose who can see your list of connections Only you

ewers of this profile also viewed cme%

fChoose whether or not this feature appears when people view your

No:

profile

Should we display “Viewers of this profile also viewed” box on your
Profile page?

=

No |

\

www.CIA MediaGroup.com




Account

| How others see your profile
and network information

How others see your Linkedin
activity

How LinkedIn uses your data
Jab seeking preferences

Blocking and hiding

!
1O
:

Privacy Ads
WIHVUOE [IVYY YyWUWl HIVIHIIC QPNTAIo WV HIVITFTIVYYOW 1T NCHHIVTIO ViR STatull

engines or permitted services

Back to Linkedin.com 9

Communications

Who can see your email address Change
Choose who can see your email address on your profile
Who can see your connections Close
Choose who can see your list of connections Only you

Members will still be able to see connections who endorse you and

cannections they share with you. (Don’t want your endorsements visible?

Just choose to opt out) Learn mare

Only you v

Viewers of this profile also viewed Change
Choose whether or not this feature appears when people view your No

profile

www.CIA MediaGroup.com
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Back 1o Linkedin.com

Account Privacy Ads Communications

| How others ses your profile.  HHOW Others see your profile and network information

and network information
Edit your public profile Change

Choose how yaur profile appears ta non-logged in members via search
engines or permitted services

How athers see your LinkedIn
activity

How Linkedin uses your data

Who can see your email address Close
itr:aauking preferenican Choose who can see your email address on your profile
Blocking and hiding Who can see montina@ciamediagroup.com on your profile?
1st degree connections v

Allow your connections to download your email
montina@ciamediagraup.com in their data export? If no, your primary
email address will not be included. Learn more

No ()

If someone can see your email address, they will be able to contact you
directly. Learn more

You can control your primary email address in settings.

Who can see your connections Change

Choose who can see your list of connections Only you

www.CIA MediaGroup.com



Culhane Meadows PLLC

Grant Walsh -« 1st

Culhane Meadows PLLC--Co-Founder & Managing
Partner / National Recruiting Coordinator

Southern Methodist
University Dedman Scho...

See contact info
Dallas, Texas

Mr. Walsh is the National Recruiting Coordinator and a Managing Partner in the Dallas office of
Culhane Meadows PLLC, a firm that offers exceptional, yet highly-efficient, client service provided
exclusively by partner-level attorneys with significant experience from large law firms or in-house
legal departments of respected corporations. He has received the AV Preeminent® Rating in the
Martindale-Hubbell Legal Directory and was named a Rising Star by Super Lawyers Magazine from
2013 - 2018.

500+ connections

ol Bt

www.CIA MediaGroup.com



Grant Walsh - 1st ﬁbfz Culhane Meadows PLLC

Culhane Meadows PLLC--Co-Founder & Managing Southern Methodist
Partner / National Recruiting Coordinator i :

Dallas, Texas

Mr. Walsh is the National Recruiting Coordinator and a Managing Partner in the Dallas office of
Culhane Meadows PLLC, a firm that offers exceptional, yet highly-efficient, client service provided
exclusively by partner-level attorneys with significant experience from large law firms or in-house
legal departments of respected corporations. He has received the AV Preeminent® Rating in the
Martindale-Hubbell Legal Directory and was named a Rising Star by Super Lawyers Magazine from
2013 - 2018.

www.CIA MediaGroup.com



Grant Walsh

Contact Info

Grant's Profile

linkedin.com/in/grantwalshtx

Phone
214-597-2941 [Mobile)

Email

gwalsh@culhanemeadows.com

Birthday
December 27

Connected
Octcber 27, 2018

www.CIA MediaGroup.com



practice has exploded. I am getting more calls,

¥k ok %k / "’3 /3
"I'm only at 90 days now and I can tell you that my 4 (\
Questipnas?

and more new business than I ever had before.

The work that they do has been incredible!" M eS S ag M e o

Attorney David Ward, Family Law

Montina Young Portis @ CIAMedia Group LLC|

Woman Owned, MBE...
* Founder & CEO CIA Media Group | MBE WBENC WOSB
Certified | Award Winning Video Production & Creative
Marketing Agency | Speakerx

Kent State University

See contact info

Greater Atlanta Area Mo, see connections (500+)

Add profile section ¥

Contact me at Montina@ClAMediagroup.com or call 678-435-9373.

CIA Media Group is a woman-owned, MBE certified, nationwide award winning video production
company and creative marketing agency that has produced hundreds of successful video and
advertising campaigns for companies across the country. Our services help our clients reach their
goals and deliver actionable results.

To learn more, book a Free Fast-track Session now https://CIAMediaGroup.com/strategy/




LinkedlIn

Experience

Partner

Moore Ingram Johnson & Steele
Aug 2005 - Present « 12 yrs
Charleston, South Carolina Area

Practice all forms of insurance defense litigation and commercial litigation, including contract disputes,
shareholder disputes, trademark and copyright disputes, insurance coverage disputes and workers'
compensation.

CCMingledorff@mijs.com
Charleston Office

885-B Island Park Drive
Charleston, SC 29492
Phone: 843-302-0002
Fax: 843-302-0003

edia (3)
Xped
Workers’' Compensation Construction Litigation FAQ’s
- Q FAQ's in South Carolina 5 Things Every Industry Professional Should Krew

4

Workers’ & Construction Litigation [ Christopher C. (=
Compensation: FAQ’s FAQ’s: 5 Things Every Mingledorff |
in South Carolina Industry Professiona... Charleston SC | Litig...

TR

I O A
P

www.CIA MediaGroup.com



LinkedlIn

Edit intro

Media
Add or link to ex:ernal documents, photos, sites, videcs, and presentations.

How Are You Hundreds of top
Different Than Other attorneys trust our

Behind the Scenes Behind the Scenes / Behind the Scenes
with Lazega & with The Law Office with Barton Black

Benirdithe scenes

R. GARY. SPENCERIRE

www.CIA MediaGroup.com



Linkedin Engagement Pods

An engagement pod is a group of people who agree to like and comment on
each other’s posts to help boost engagement.

- Post Monday - Friday
-6a.m.-92:00 a.m. ET

- Engage with others (no set time)
- Use messenger wisely (audio)

- 3-10 people

- TITLE - Chat Only

- TITLE - Links Only

www.CIA MediaGroup.com



Maontina Young Portis
(- . %Founder & CEO CIA Media Group | MBE WBENC WOS...
29m

Are you overcomplicating your marketing?

T Most people would buy from you if only they knew about you.

Don't you believe your clients are far better off working with
you than your competition? We do and so do our clients.

Remember this, if you're not consistently communicating how
you help your clients someone else will.

You don't have to be the best-kept secret in town.

|’1] Share via

(5 Like [=] comment ﬁ) Share
/ Edit post

[> 4 views of your video

(a\ Leave your thoughts here... @

www.CIA MediaGroup.com

ﬁ Delete post

I'ZI Disable comments on this post




AirDrop. Tap to turn on Wi-Fi and Bluetooth to share
with AirDrop.

Message Reminders  Add to Notes Slack Twitter

OO

Add to
Reading List

Save to

Dropbox Maks

Cancel

www.CIA MediaGroup.com
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Add contacts

*
LR BB P
"I'm only at 80 days now and Ican tell you that my 2 5 9 2 @
practice has exploded. 1 am getting more calls, Q ues nsr) : ! 5 g
\deos and s View connections Find nearby (OFF)

The work that <.5 fio ] Message Me

Altomey

No pending invitations

m / Recommended for you

Manage all

People you may know
Montina Young Portis
% Founder & CEO CIA Media Group | MBE WBENC
WOSB Certified | Award Winning Video Production &
Creative Marketing Agency | Speakerk
CIA Media Group LLC | Woman Owned, MBE Certified Video

Production & Creative Marketing Agency » Kent State Steve Plotkin Vince Castillo
University President, Home Show Mgmt Helping Copywriters Reach 6
Grealer Atlanta Area » 500+ & Corp - Home Design And/R... = Figures by Leveraging Linke...
Contact me at Montina@ClAMediagroup.com or call @D 5 Mutual connection @D 5 Mutual connections

678-435-9373....

+14

See all connections

Jimmy Burgess
Privileged to spend every day
adding value to Realtors as...

@D 14 Mutual connections

Your Dashboard ¥r ALL-STAR
Private to you i 4

509 68

Who viewed deo views Search apbearances

n@a"@ 2 &8 ® % =

www.CIA MediaGroup.com



Montina Young Portis BB .

Nearby members can only discover you
when you're on this page.

Where is everyone?

Nearby members will appear here when you both
have this page open

www.CIA MediaGroup.com



Contact me at Montina@CIAMediagroup.com or call
678-435-9373....

See all connections

Your Dashboard ¢ ALL-STAR
Private to you L

509 90 68

Who viewed Article views Search appearances
your profile

Career advice hub

Participate in the career advice platform: [

Give back and help those who can benefit from
your experience

é Career interests
Let recruiters know you're open: Off

Connect with recruiters and relevant opportunities

Saved items (48)
Save interesting articles and jobs for later

Salary insights
Explore how your salary compares to your peerg
and where your growth is headed

a® 2 ® a2 ©

www.CIA MediaGroup.com



LinkedlIn

Social Selling Dashboard

Montina Young Portis

%Founder & CEQ CIA Media Group | Top 1 % Top 7%
MBE WBENC WOSB Certified | Award '
Winning Video Production & Creative
Marketing Agency | Speakerk

Industry S8I Rank Network SSI Rank

Social Selling Index — Today

Your Social Selling Index (SSI) measures how effective you are at establishing your professional brand, finding the right people, engaging with
insights, and building relationships. It is updated daily. Learn more

[ Establish your professional brand

C =

ey 25
‘~:’5._\1- 11.92
Find the right people  EEEEEEEEE——
; 14.44
£
out of 100 Engage with insights  E—
aQ 25
25

Build relationships

o

25



Weekly Sacial Selling Index

80

60

40

(@ o O (o —0 Q— o
Jan 2 Jan 9 Jan 16 Jan 23 Jan 30 Feb 6 Feb 13
People in your Industry People in your Network

: Sales professionals in the .
@} Marketing and Advertising > i

industry have ¢
27 A ssiof2r. 47

out of 100 You rank in the top 1% outof 100 4

(=) Unchanged since last week

People in your network have
an average SSI of 47.

You rank in the top 7%

=) Unchanged since last weex



Social Selling Dashboard
-

Montina Young Portis

*Founder & CEO CIA Media Group | Topq,, Tog: F oy
MBE WBENC WOSB Certified | Award '
Winning Video Production & Creative
Marketing Agency | Speakerk

Industry SSI Rank Network 881 Rank

https://www.linkedin.com/sales/ssi

T Establish your professional brand |

0 25
11.92
Find the right people I
0 25
14.44
&
out of 100 Engage with insights  EE—
. 25

25
Build relationships |

www.CIA MediaGroup.com



Facebook Page

¢ f'-- aw for the New Economy'

Culhane Meadows
PLLC

@CulhaneMeadows

Home
About
Services
Photos
Videos
Posts
Community
Jobs

Infn and Ade

ATLANTA | AUSTIN | BOSTON | CHICAGO | DALLAS | HOUSTON
NEW JERSEY | NEW YORK | PHILADELPHIA | WASHINGTON DC

w5 CULHANE |

PLLC

LW FIRMS 3
=2 MIEADOWS e

Big Law for the New Economy®
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Automatically Respond to New
Messages

Improve people's experience contacting your
Page by setting up automatic replies in ®
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Twitter
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Automated Social Media Manager

Try it Free

Trusted by Publishers and Marketers
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YouTube

e
[\
SR SMITH,GAMBRELL
K RUSSELL, LLP

Attorneys at Law

WwWwWw.SGRLAW.com - mbrell & Russell |

Smith Gambrell & Russell LLP

Home Videos Playlists Channels About

Smith, Gambrell & Russell: Stephen Popular channels
M. Forte, Managing Partner, Atlanta THEY Tuile
244 views 2 months ago TYT R
Subscribe
About Smith, Gambrell & Russell, LLP
http://www.sgrlaw.com/ The Alex Jones Cha...
Learn more about Stephen Forte Subscribe
http://www.sgrlaw.com/attor......
( ] ) The Next News Net...
. Stephen M. Forte is the Managing = -
STEPHEN M. FORTE JNem Partner and Chairman of the Executive | Subsorbe
MANAGING PARTNER TGRUSSEL i Committee of Smith, Gambrell & Russell,
J LLP. CNN
. ' Subscribe
Read more
1 V Fox News
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Why Social Media Marketing?

» POSITIONS you As an expert,
authority and thought leader

» Free Word of Mouth Marketing

» Promote an article, book, blog or
video

» Backlinks add credibility
» Bullds awareness

www.CIA MediaGroup.com



Why is Marketing Important?

If you're not consistently
communicating how you help
your clients another Firm will.

www.CIA MediaGroup.com



#3 - Shock and Awe Box

This legal marketing tool is a package that
contains valuable resources highly relevant
to the legal issues faced by the potential
client. By educating the potential client,
the attorney earns his or her trust and
respect. This will often lead to a successful
attorney-client relationship. ~Ben Glass

www.CIA MediaGroup.com



Shock and Awe Box

CLIENT PORTFOLIO

SECRET FILES
500+ videos produced

Shean D. V

Pl 157

www.CIA MediaGroup.com



» A copy of the law firm’s book related to the potential
client’s specific legal issue

» Whitepapers
» Case Studies
» Arficles & Publications
» Newsletters
» A listing of testimonials from former clients
. . . . RENEGADE
» Copies of arficles written by or about the law firm| “|AWYER

» Copies of the law firm's newsletter MHRKETI{M%
» Magazines about the Firm = N

} C O p O b i | i-I-y S TO -I-e m e n -I- g.:.'.;"L;Ti.'Z.Z'f.fﬁf.l'ﬂl\;f:l:f;'."'.v';m
» Printed Bios —
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#4 Create a Marketing Plan

» GOALS (Why)
» STRATEGY (What)
» TACTICS (How)

www.CIA MediaGroup.com
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» GOALS (Why) - Establish Your Law

clear “go-to” fo
»STRATEGY (Wha

blog

» TACTICS (How)
or Internal

www.CIA MediaGroup.com
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#5 VIDEO

OYGdFIHk
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https://youtu.be/yy_OYGdFlHk

The Why

The 5 Types of Videos Every
Law Firm Needs
1. Hero (Overview)
2. Educational
3. Authoritative
4. Thought Leadership
5. Testimonial (Internal or External)

www.CIA MediaGroup.com



WHY IS THE QUALITY IMPORTANT?

Bad sound is distracting
Bad lighting is distracting

www.CIA MediaGroup.com



Using Video for Business Development

1. Pitch Meetings — to explain your culture
and/or expertise In specific areas

2. Recruiting — sending the video to a
potential candidate

3. Sharing directly on your social media page

4. Sending the video link to a client or
prospect to start a conversation about
one of the practices

5. Staff & Attorney Orientation

6. Before a Speaking Engagement

www.CIA MediaGroup.com



Why Video?

Videos posifion you as thought leaders,
experts, authorities, ‘super’ and the
‘best’ - use them!

www.CIA MediaGroup.com
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The THRIVE Video Marketing System

B5 Hero

This style of video position attornays as the one that is bold and will
stand up for clients and for what is right.

B35 EoUCATIONAL

This style of viceo shows how you can help solve a prospective
dient's problem (without giving any legal advice).

B35 AUTHORITATIVE

This style of video demonstrates your expertise in your practice for
new dients and answers questions from current clients to build
trust and authorty,

E5 THOUGHT LEADERSHIP

This style of video enhances your visbility and
builds a public perception of your expertise.

B TESTIMONIALS

People view video testimonials as 3x more
trustworthy than written testimanials.

BUILD VIDEO

CAMPAICGNS OPTIMIZE VIDEOS

What Do We Do at Barion Barton Black Law | Small What Stepe Can You Take 10 What Is an Employment I an Employee Leaves the

Black Law? | Employment Firm Appeal | Large Firm Avoid Employee Litigation” | Agreement and Why is it Company and Storts

NN 590 * 32 venrs » 2monihs 400

i §E

How Long Will Litigation Take Questions To Ask Before

Can | Quit and Still Sue My Can | Sue My Employer? |
far Your Businass? Hirina an Emalaymant

Black |2 Emnlovment | aw Attarney

P A -

Hew Coes a workers' Truck Orivers ard Workers' Truck Drivers and Workets' What Hazper3 After You Flie Fart Time Workers and
Companetion Diesbillzy Compeneation- what If Your  Companeation - Are You 8 Vioriere Compensation WViorkere' Comzencation: Do
12%18%3 - 7 MCaths 8go 103 ¥ 28 - 8 MONbS 830 207 wiew3 - & momha ego 72 views = Emanths 390 371 views - § mamhs £go

Wy b i) wone i (n)

TS
SOV AN

Nursing Injuries and Viorkers Loes Workers Cempenagtion How Lang U3 You Fave o How Much Doca o Woskars

F] D Linkedf

DISTRIBUTE

3 1nings injured Viorkers

ADVERTISE VIDEOS

VIDEOS

The business world today is a lot different than it was 10 years ago.
Our videos position will you as a thought leader, expert and authority in your industry.

www.CIAMediaGroup.com



What We Do - CIA Media Group

Video Production & Creative Marketing Agency

Forfune 500 Companies, Government Agencies,
Universities & Law Firms

Best Lawyers O o

BEST i
LAW |RS A;T:B-i:\:” s
= M Best Lawyers Super

Lawyers
MarketingTipsForLawyers.com
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Visit me in the Exhibitor Hall

Reasons Why
| aw Firms Need
Custom Videos

Montina Young Portis

Founder & CEO
678-435-9373

Montina@CIAMediaGroup.com

on Their Website

By Mantina Portis

e veu laoking for o way to at
tractmore clients?

Do you want to buil a thriv-
ing law firm?

Il so, keep reading as T ovthine five rea
sons why law firms need custom videos
on their website,

Why Use Custom Videes?
As th addagr goes,
g+ viceo content is rapi
king ol all or'it

One study recently conducte:d by eMar
keter demonstrated that 2015 and 2016
were the fivst years that adult internet
users in the United St ndisg
more time watching or co than
they spent lncking at text content up on
social media

Increased demand, ac well as the re-

went s
: becoming

were

ne v

duced expenses of producing videa, will
mean that it isn't enly more critical than
ever for your firm to utilize video in your

PAcra 5 ire CED of Craat e Itgrnes Aunionly, an
wr'T W ning dig al cure ng comoary specle 2y
v ches o ut o and gree alio for awyers and B
me. A& £ong bkrc o educatio echns o,
and rmetee 1e W eh har S ears in the fus waswrold,
Mont 2 s 1ccuses or “areted &-d sificiert resubs.
WAt Coedtiosir e ate it 1 v cor

24 | wvaw.atiantaatior ney magazire.com

www.CIA MediaGroup.com

able, He
need cus

Kay #1: Quickly Daliver Your Massage
You no Jonger need to pay kigh costs
Tor teleyirion commercial spols. A digital
viceo may be hosted In ceveral places on
the Internet which ars accessible w any-
body on the Internzt, oftentimes for free.
Howill increase vour ko

roet presence and

addditionally enal
find out intorneation about yeu during
any time of the night or day - without be-
upon paid programming, Now
its pessible 1o place the video messages
where individuals alrcady are hanging
out on the Web - such as on YouTube,
which now is the 2nd largest search en-
gine
billion searches per month,

anyone worldwice o

ing rel

orlc wice with an aversge of three

Key 42: Engage Your Website Visilors

By now all of vz expect ra view
content, It is every place we travel from
the shepping mall to the gas <taticn.
We've been conditioned Lo stop and pay
atrention, Videa will inrorm throngh
botk hzaring
the ocds that we'll retain mes<ages. Sta-

video

nd seeing, and increase

tistically, individuals alse are nore like

ly to hear the whole message when It is
presented as a video than presented in
acditional formats,

Key #3: Drive Traffic to Your We hsite
Adding correctly optimized vide:

site may boost yeur odie of beu

increase the quantity «l time indn Idlul\
on your site, Also, video makes v
srsmere lkely toshare allofyeur content

through sozial media, which mayassist (n
improving your site’s performance (n the

search

Kny #4: Strangthen the Bond with Your
Visitors

Wills video, s possible to rapadly ce-
velop emotional cenvections with pos
sible clients. Yiceo permits
munication of your pi
demonstrating your sk

rest com-
for the law,
and knowledg
viduals walch
sense of who

and ensures that

lerw
ing your videos get a goo
vou actually are.

Key #5: Stand 00l from Your Competition

Due to buil-in vicea analytics, it is
simple to track how effective a video is in
helping te build your company, enabling

vou to make some real time tweaks to the

viceo content in ¢
etfective. It's possible to track hew much
ideo lypically is being viewed,
dee is being seen, and 2 lot
more, Plus, multiple marksting stodies
demonstrate that viceo marketing will

where your v

have ¢ conversien rate than addi
tlomal content fermats

Conclusion

Whe:
keting, the reselts speak for themselves
Prefiles with videos on Lawyers.com
are viewed 174 percent more than these
without a video, th increase the click
through rate 0 a bsite by 146
WEen it co to choosing an
attomey building trust is important and
thiscan he cone sclng your firm
online and providing educational content
to put clients at case before they walk
through your deor

it comes Lo law

percent.




